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100ITAis a project
= *|th the scope
~ to identify the origin of

~ food & beverage products
and to popularize it
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ct, because we want:

]

one imer from products imitations.

Promote the culture of “Made in Italy” food and wine
oroducts all over the world.

“« Preserve the Italian F&B heritage of the Countries with

well known “Made In”.




Values associated to “Made in Italy”

Beauty / Aesthetics
Luxury / Wellness
Passion

Creativity

Quality

Food Products and Wines

Culture

Innovation - 11%

Technology . A%

Most representative“Made in Italy” sectors

Fashion / Accessories

100%

Food products and Wines

90%

Furniture and Design 71%

Automotive and Motocycle - 17%

Industrial Automation - 15%

Source: KPMG Advisory - Market Research
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1OOITA Platform at a Glance

(in which the last, substantial, economically justified tranformation or an important stage
Italy).

is the only trademark registered at worldwide level for “Made in Italy” Food and Wines products:
"Europe US, Japan, Australia, China, Russia, Mexico, India, .

IS also reqgistered as collective trademark with a regulation approved by lItalian Government based on a
. ol Disciplinary validated by a world’s leading inspection, verification, testing and certification company with 2’000
U‘I‘ﬁce'w_rldwide and 90°000 employees, accredited by ACCREDIA (Italian National Accreditation Body).

100ITA is the only project based on an online portal free, multilanguage and visual oriented that allows producers,
people and commercial companies to have its own profile inside.

> 100ITA has the only F&B online portal that overcomes censorship problems (like the great firewall in China).

> 100ITA’s social media channels reach more than 1 million impressions per week.

> 100ITA partecipate and organizes all over the world events to promote “Made in Italy”.




Give people a bit of Italy ... out of Italy

Help to make known the true “Made in Italy” in the world, offering
people original products, Italian culture and a better quality of life



. Find the Italian dishes they like to eat
3. Know and feel about Italian culture of Food & Wine
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it o recognize A5
. ucts “Made In Italy” ? 1

M aly, it is very difficult to recognize and buy real Italian products

because 2 ont of 3 products sold as Italian are not Italian !
(In US market only 1 product out of 8 is real Italian !)
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Olio extravergine di oliva
Extra Virgin Olive Oil

ﬁ,ool laces a trademark:

Mted in the original main label of the product
‘ (very hard to copy for third parties)

- Used only by producers who follow a strictly requlation approved
by Italian Government and verified by third party leading company
in control and verification fields

(In order to assure to the customers the healthy, safety and origin of the product)

- Reaistered worldwide (both as individual and collective trademark)
(in case of product copy 100ITA helps to protect the original)

- Unique for all products
(easy to recognize for customer)




f.; F&B producers
0 use 100ITA logo ?

free use of 100ITA online portal; it includes a specific multilanguage
~and visual oriented profile for each producers;

. free multilanguage technical sheets for the products;
free promaotion in social media channels;
get the possibility to partecipate to 100ITA promotional events;

get IPR (Intellectual Property Right) protection thanks to the use of
100ITA trademark, that is registered at worldwide level;

Get a third party control that certificate their products are real
and original Italian product.
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not a tool that allows people to eat what they want !
e | want to eat a carbonara | like in New York ! There is no Way to find the one |
~like if I use common tools like Google, Tripadvisors, ..

best case people has to spend a lot of time in the search act|v1ty

ogle _ = '

tri Pa dvisor:
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us  Made inltaly  Events  Press release

Italian recipes

\ Search Engine what you
REdC

a), the place (restaurant
al will have a selection of
‘which you can find what you like g .



ow to find Italian 93
& Wine info, news, events ? 2
o

5 ys the . "1 gle, visual, multilanguage, updated platform that allows people
"“'_-E know abo t.h'lmre\of “Made in Italy” Food and Wine. Information is fragmented
- and hard to find because comes from too many different platforms.

B ROROSSO : if \w. f’aﬂerano Vmopedia
| GOQSIQ XVFIK%PERI? tripadvisor: 2016
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1OOITA gives people only one platform to find
hqu"tk relevant, multilanguage updated and visual
information about food and wine “Made in Italy”
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00ITA partecipates and organizes
any events with Institutions
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~ composed by
4 main factors
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UNIQUE BRAND FOR ITALIAN F&B PRODUCTS
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SOCIAL MEDIA INTEGRATION &
MANAGEMENT OPTIMIZATION SVIU

INTEGRATED ONLINE PLATFORM

@ in \\_’6\\\ OFFLINE WORLDWIDE PROMOTION PLANS




UNIQUE BRAND FOR ITALIAN F&B PRODUCTS >

-, e W |

»> 100ITA trademark is registered worldwide

' E‘m.a_ kis present in several millions products

Sl > 1OOITA trademark is integrated in the original label (hard to remove)

D= 1OOITA trademark is registered as collective trademark with a Regulation
1 based on a Control Disciplinary validated by a world’s leading inspection,

: *.verlflcatlon, testing and certification company with 2’000 offices and

90’000 employees, accredited by ACCREDIA

» There is a third party control in order to allow the F&B producer to use
100ITA trademark.




B, "
SOCIAL MEDIA INTEGRATION & MANAGEMENT OPTIMIZATION>

ar d\I_Ea's'."_cer social media integration

U
npressions per week in social media channels
SVIU (Social View): application that allows people to view
and filter the interactions with single post in order to

simplify the social networks management and integrate
social media channels




SVIU (Social View)

application is characterized by a classification algorithm of the images realized with
wolutional Neural Networks finalized to validate the filtering applied by the user,
n particular if the post has no textual content of any nature (@, #, descriptions).
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s and some of the more Italian important brands

mat worIdW|de level (Ferrari, Ferrero, FIAT, ...)
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~ STRUCTURE

Vs

~ 100ITA has a very wide structure in ltaly and in China in order
to maximize the impact in Westearn and Eastern countries




Office in Italy
Perugia




Offices & warehouse :
in Beijing =




Bounded Warehouse
in Free Trade
Zone
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100ITA won the award

“Italian Best Project in China” on

(Ferrari, Maserati, FIAT, Ferrero won that Award)
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Dopo Ferrari va a 100ita il premio per il Miglior
Progetto itallano In Cina.
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sure a una realth economica
sfidante e in perenne mura-
mento, un terreno dissemi-
nato di competitor. anche
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mio, Sponso 7z:z[od:|] M
stero degli Affari Esterid’l

dall’ Ambasciata d'Iraliain Ci-
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The Sustainable Panda
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lianache sie” dusnnnper ilmi-
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Magneti Marelli. Infine, il
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Pmi che ha investito con
successo, & andato

I
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Memmeno per loro & stato
facile affrontare la Cina, e i
motivi sono notl. In Cina Fer-
rero dopo anni di lie: le-
gali - ricordate accolating
Ferrero Rocher insidiati dai
Tresor Doré dellacinese Mon-
rresor? - vinte alla grande da-
vanti alla Suprema Corte di

a Toscotec Paper Mac
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in China Panda A“'md ovve-
ro la P'mi che ha sviluppato
la straregia pil innovativa
per il mercato ese nel
203 se 't aggindicato AZ In-
vestment Management (Azi-
mut Group).
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BLOG di Paolo Borzatta 2014 che si & tenuto a Shanghai al

Jing An Shangri-La sabate 14
SPECCHIO CINESE Giugne, promosso da Camera di
La Cing cambia, la Cing riflete
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- Commercio taliana in Cina &
Fondazione ltalia Cina cen il supperto
delfAmbasciata d'talia in Cina e il
patrocinio dei Ministeri degl Affari
Esteri e dello Sviluppe Economico.
Giunto alla quinta ediziene, il Premio
Panda d'Oro, che prevede cingue
diverse categorie, viene azsegnato
alle aziende italiane che si sono
distinte per aver attuato strategie vincenti volte alla promezione del Made in Raly in Cina € al
consolidamento delle relazioni economiche tra i due paesi.
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Consigli di lettura

“: BLOG di Nicoletta Ferro

LINEA ROSSA

i La Cina e le sue sfide

(=
- ’
= BLOG di Davide Cucina
o - NERO DI CHINA

Il Dott. Cristiano Fagioli, partner di West East Corporation, societd promotrice di 1004, ha
ritirato personalmente il prestigiozo riconoscimente che viene attribuite alfazienda italiana che
ha realizzato il miglior progetto per la promozione del Made in taly in Cina, assegnato fanno
scorso alla Ferrari Maserati Cars International Trading (Shanghai) Co., Ltd.

Prodotti e Speciali
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re~a e to add value to raw materlals
even if they lacked in raw materials .
.. this is what people call nowadays Made in Italy '

-

Nowadays Italians have to
Promote, Protect and Preserve it !




Contact & Info

- Mail: info@100ITA.com
Ph: +39 - 075 - 9072629

..........

; Copyright © 2017 West East Corporation Srl - All rights reserved.

All materials on these presentation are copyrighted by West East Corporation Srl, under current legislation.
No part of these pages, either text or image may be used for any purpose. Therefore, reproduction, modification,
publication and distribution, storage in a retrieval system or retransmission, total or partial, in any form or by any means, -
electronic, mechanical or otherwise is strictly prohibited without prior written permission.
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